
s the Asia/China market for business aircraft
really as bad as we hear? Are the heydays
over for that part of the world? I have some
great news for everyone. A robust market in

Asia/China for our foreseeable future is still
attainable. The answer is a resounding ‘yes’ to
success in the region!

Why should this emerging market be any
different than any marketplace? History shows us
that ebbing and flowing is natural. We must be very
careful to put this current ebbing in Asia/China into
perspective. There is no such thing as a market
trajectory that is straight up. There is always a time
when market participants take a slight pause to
breathe.

Another very important fact is that growth and
maturity are two very distinct factors. Movement

toward maturity is a natural phenomenon in the
growth pattern of an emerging market. No market
starts out mature. It must age and evolve. Similar to
participants in many emerging markets, buyers in
Asia/China only wanted new or nearly-new aircraft.
Why?

One thought is that with new wealth comes a
desire for everything new—new housing, new cars
and new aircraft. Another reason could be as new
markets emerge there is a lack of confidence in a
piece of equipment actually flying through the air
and safely landing in far-off destinations. That
concept is very hard for many of us to understand
since the average age of the entire fleet of business
aircraft in the US is close to 30 years. Most of us
know and have confidence in our fleet flying and
delivering us safely to our destinations.

Having just returned from ABACE in Shanghai, Jay Mesinger 
responds to questions often asked by those who did not attend…

Asia, Fact or Fiction?
A Report on the Asia/China Business Aviation Market
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Knowledge is Power
Maybe buyers new to Business Aviation simply do
not understand how well aircraft are built and how
proper maintenance keeps them safe for years and
years. A market shows signs of maturing as its
buyers shift from considering only new to an
understanding and acceptance of pre-owned
aircraft. That dynamic is a natural progression as
new aircraft purchased must be re-sold after some
period to make way for the second generation of
aircraft to be delivered into a new market.

These vehicles will not be abandoned when they
run out of gas! They have a reasonable residual
value, which comes from proper operations, proper
maintenance and great record-keeping. This
situation is exactly what is occurring in Asia/China.
So as the market takes a collective breath and rest
from its near-vertical growth, maturity is alive and
well. A mature market is a sustainable market.

Sales are down in most emerging markets. This
disappointment may be the result of several causes.
First, meteoric growth is not sustainable in the very
best of times. Next, the historic low price of oil is
causing many markets to hold-off on capital
expenditures until prices stabilize. 

Of course, global uncertainty in political circles is
never good for capital expenditures, specifically in
Russia where a combination of low oil pricing and
sanctions as a result of the Ukrainian crisis is all-but
stopping spending in the area of aviation. These
factors have all the airframe manufacturers
scratching their heads as backlogs shrink, deliveries

slow and market uncertainty abounds. Day after day
we are reading about flat sales or declining orders in
key areas of the globe.

About That Question
Back to Asia and China specifically, I found on my
recent trip the imposition of Anti-Corruption laws
were as problematic to the region and the buying of
aircraft as was the idea of a slowing economy. It
seems the rich are getting richer, and they are
keeping their heads much farther below the radar
than ever before. No one wants to be targeted by
this new regulatory finger pointing.

More and more people are registering their
aircraft out of China and Asia. Isle of Man, Malta,
even US registries are beginning to gain in
popularity among Chinese and Asian buyers. In fact
basing the aircraft out of the country is fast
becoming the way to own and operate these
business tools. Growth in Asia/China may be
mis-stated if you are just counting aircraft registered
in China. Business aircraft are being bought, just not
as readily seen.

If you are betting on the region being important
to our industry, keep your money in play.
Understand, however, that growth may look less
vertical than in the recent past, but it is on an
upward trend. �

Are you looking for more Business Aviation Global Market

articles? Visit www.avbuyer.com/

articles/category/business-aviation-global-markets/

“So as the
market takes
a collective
breath and

rests from its
near-vertical

growth,
maturity
is alive 

and well.”
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